Mr Magic Media Report 2004

Murray Pioneer

Date: 10™ February 2004
Details: Large article with photo of cast by Paula Thompson. Interviewed Marisa
Mastrocola about upcoming show Mr Magic and the Marketing Quesn.

WIN News

Date: March 2004

Details: Mr Magic cast and director were interviewed about their experiences at the
Adelaide Fringe Festival.

ABC Radio

Date: March 2004

Dictails: Mr Magic cast and director interviewed about their expericnces at the

Adelmde Frj_nge Festival

12:2:25

Drate: March 2004
Details: Review by Shannon O'Farrell. Gave the show Mr Magic and the Marketing

Queen 4 stars,

Murray Pioneer

Date; 5™ March 2004
Deetails: Article and photo. Interviewed Clare and Stephanie Strange and Marisa
Mastrocola about Mr Magic and the Marketing Queen.
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Riverland Youth Theatre
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“Youth performance tipped to be
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*Mr Magic and The Marketing Queen™ 12:2:25, March
2004
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The show simulates the launch of a product
destined to be everything you want i to be. The

D‘Bywoceedsinmitsetoukpgg-_;qg_ b
audience experience media manipulation first-hand
without the subtieties of reality. This show was
over-&n—bp.abamhowmgotphmyofm__

Digdad_andwri!mbyuadsaMastmcolaand
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(Stephanie Strange) sang “Oops, | did it again”
with style. | was surprised to find such good singing
talent. The dance numbers were particularly
entertaining.
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